
Marketing JN ews

ZTEAEXH

0 BaoiAnc Kamnc
rcviKbq AicuSuvTijq
rnc Infote
Ka6r)KOvra FEVIKOU Aieu6u-
vrr) Tqq Infote avsXafte o Ba-
a(Xn,q Kai|jri,q, oro nXai'aio

Tn,q £upuT£pn,q avaSiopyd-
vu)an,q KOI Xsrroupyiaq tn,q
Infote.
O B. Kai|jn.q EXEI EIKOOIOKTOE-
rr\ npounnpsaia orov du.iXo

TOU OTE ae SscrEiq Eu9uvn,q,
Ka6a>q exei SiaieXeaei IT
Manager, Aieu6uvrr|q EKTU-
ncooeoov, A/vrnq Marketing,
TeviKOc; EnnopiKOc; AieuSu-

TEVIKOC; Aieu8uvTf)q

Iuorr||ad-

TOIV TT|<; Armentel.

O BaofAn,1^ Kaipriq eivai Ma-
Y-

E-EAAr)viKr|q

jaipeiaq.

ZTEAEXH

0 NiKoq MneAAoq
rcvmoq AicuSuvrnq
rnq KEAO AE
Ka6ri,KOvra FEVIKOU AieuSu-
vrn, orn,v KEAO AE, eniarmo

eiaaywYE01 Ta)V auroKivriTcjv
-.Land Rover, ave\ape ano
tnv 1n AeKeuPpiou o Nmoq

MnsAAoq.
Ta TeXeuiaia xpovia, o NiKoq

MneXAoq KOTeixe 5ieu6uvri-
KEC; 6eoeiq as Etaipsisq 6-
nwq n BIAMAE A.E., n,
Intercar AE KOI npdacpara n.
Sportscar A.E.

H avd\n^n TGJV Ka9n,K6vra)v
TOU auianirrrsi |as Tn,v svapEjn,

vsac; 5uva|aiKriq Enoxnq
Land Rover, |as my na-

pouai'aan TCJV Discovery,

Range Rover Sport, KCU
Range Rover Supercharged,

o~rn,v KaTTiyopia TCOV
SUV.

ZYNEAPIA

Eniruxnucvo TO
lo£uv£fipio
E^unnpcinonc ncAariiiv
To ripcoTO EXXr)viKO luvs-
5pio Kopu(pn,q orr)v E-
J;unr)p£TT~|OT| nsXa-

9n.K£ oriq 29 KQI 30
NO£U.pplOU OTO Klf|-

u.a riEVTEXiKov and TO
IVOTITOUTO

risXaTciv, acpnyo-

vraq GETiKsq evruncoasiq
orouq 400 KQI nXsov ou|j|-ieTE-
xovrsq. To IuvE5pto

dXa TO cpXEyovra
Tnq E^unr|p£Tn.oT|(
orriv EXXd5a, and TOV avSpco-
nivo napdyovra ecoq KOI Tiq

nio E^£i5iKsu(j£veq
CRM.

KpiTripia noiOTnraq ooo

acpopa orr|v I
flEXaTOJV npo-

orr|v
npayuaTi-

Xoyia nioTonoi'n.OT|q
Epya^ouEvwv wq EnavyEX-

laaTisq om,v £^unr|p£Tr|OT| a-
ndTO EIEF1. TsXoq, napouaid-

crm,Kav TQ anoTsXeo(aaTa TOW
5uo spsuvcov nou Sis^nxSn,-
aav yia Xoyapiaopd TOU ElEfl
KCU acpopouv om,v KOuXroupa

nou Kupiapxsi orr|v EXXnviKn
ayopd KQI TT)v E^unr|psTr|or|

ariq lasyaXuTEpsq EXXnviKsq
Erax£ipr|a£iq.


