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Zus 21 Noegpfpiou 2006, 1 EAANVIKG IvoutoUto EEunnpémans MeAatby oas npookarel va
napaxkofoudnoete éva wEidl nAonynons oo «Customer Loyalty & Retention»
rou Ba evioxUoel T yvion oas yia tov tporo Snpioupyias Miotwv MeAatby omv etaipeia oas.

5 lwévvas-Adetias Mnéton, Operations & Development Manager,
EAfinviKo lvotitodto EEunnpetnans Nenaty, betsis@customerservice gr

Uvexizovtas otov enttuxh ané-
nxo tou lou Tuvebpioy Kopu-
@fis oty EEunnpétnon Meda-
Wy, 1o EAANVIKG lvottosto
EEunnpétnons Medatay (EIEM) Giop-
yaviver ous 21 NoepBpiou 2006
ot0 Ktipa MevteAikéy to 20 EAAN-
VK6 Zuvébpio Kopuphs e Béua
«Customer Loyalty & Retention».

Mpokettal yia éva Zuvebpio b1ago-
peuks, nou Ba efepeuvioer kai Ba
NIGOOUOIGOE! VEOUS TPOMOUS, NMPOKTIKES
Kar peB6Bous nou Ba evioxGoouy ty
IKaVOTa WV ENIXEIPAOEWY Va Bnpi-
oupyoiy Miotods Mendtes.

©a npoteiver ota otedéxn nou Ba
10 napaofouBGouY oages Enixepn-
uatikes AGoess kol Ba npoonadhoel va
eviaer tv Agooiwon v Medatdy
10 NMlaioio X3pagns tns etaipix otpa-
myikis k6B etaipeias. ©a BoBouy
anavtnoeis o€ kaipia zntata onws:
1N YEQUPWON 1OU XAOpGTOS PEtad ka-
vonoinévwy kai Agooiwpévwy Meda-
oy,
v evioxuon kepbopopuwy neateia-
K@V OXEOEWY,
« thy katnyopionoinn MeAatdy e dEova
v Agooiwon, kai
* 1 £QappOYA KANOTOWY NPOYPappG-
WV NPOOEYYIONS Kal ENIKONGVIas i toUs
MeAdtes.
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To Zuvbpio aneuduvetar o€ dflous
t0Us EvepyOUS OUVLEAEDTES ths nedato-
Kevtpikis KouAtolpas, ano oflous tous
enoyyeyatious kAGsous kai oa
enineba pyaoias. AneuBUvetal ota ote-
Aexn nou eniBupolY va enextelvouy
YVG@ON toUs Kal Us Epneipies 1ous, Sieu-
pivOVIas Ty NpoowNIKN ToUs avd-
ntwn. EIBIKGtepa, 1o Tuvédpio Ba napa-
koouBnoouy Meoaia & Avdtepa ote-
Aexn ano ta wApata s Eunnpémons
Nefat, wv Mwinoewy, tou Marketing
Kal tou AvBpwnivoy AUVapiIKou.

Kevtpirds opifintis tou 200 EARMKG
Tuvebpiou Kopuohs oty EEunnpémnon
ety £fva1 0 «@avatikés ts Apooi-
wons NeAativ, Jeffrey Gitomer. Aie-
BVcis VaYVwPIOHEVDS ws EEEXOUOA QuOI-
oyvepia oty EEunnpémon Mefatay bia-
Betel tepdoto anBewa NPKUKGY v+
€V, 10 0I0IO EXUOE €00 an6 th Epner-
i tou ot épeuva, t ouyypagh Kal ty
apBpoypagio

O leffey Gitormereivn ouyypapéas Siake-
Kppér By oenayoopoEnnEBO K0
Be0te00 BB tou «Customer Satisfaction s
Worthless, Customer Loyatyis riceless» e0é-
Pt EEpETKa ELVOIK KOUKN 10U 10 0-
\noe aotpanial oy i tou éxboon! Enf-
0ns, €01 0UyYpPETS 10U NI OToU best-
seler «H Bipos v Mwiioewn (<Sakes
Bible), 10 0rioio Ppioxetar oy 10n éxBoon

tou, xovtas noudlioe nepoodtepa and
150,000 avttuna o 630 tov KGopo.

Mapaiina, 6ooy apopa oty apBpo-
Vpagia tou, n eBSoabiia tou othin yia
w efunnpénon oty Kol ts nwn-
atis «Sales Moves», Snpiooiedetal niéov
TAUIEXPOVa OE 75 ENIKEIpNUATIES Enpic-
pibes e Apepixi kar Eupaonn kar bioPaze-
110N 3,5 EKOtOPITPI avayVOTES KBE
€Bbopaba. BpaPeupievos e tov titlo tou
Lifetime Editor tou SalesMasterMind an
to Economic Press, napouoidze! péca ané
T PO 10U TS OTPATNYIKES Kal U TEXVI-
Kés ané tous EiBIKoUs 1oU EnayyENpatos
s EEunNpEmons neAatéy Kl twv nwn-
GV ava oV KOpO.

Tt0 20 EAANVIKG TuveBpio Kopupis
0 Eebinfidoet ta «kAeibIG enituxios»
ot Snpioupyia Motey Nedatay kar
6 anoxanuyel tov (pono e tov onolo
nofdes uyniG anoboukes eaipeies
exuioay kai BlatapnoaY Kepbo@opEs
xai apoifaiws enwoedeis oxéoers pe
tous neAdtes tous.

Tuppetéxovtas oto 20 EAANVIKG
Tuvépio Kopupns otny EEunnpétnon
Nefatdy, ta otedéxn kaBe opyaviopos
6a eival o¢ Béon va:

1 karavoncouv tn onuavuxétnia
s Agooiwons Kol tns AlaAPNoNS twy
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£ £rste vo avaranoyoue
oz 110 NOPEte va Mpospépetal
Baoiikes unnpeoies

otous neféteses. iy

(i ey kévers i nnon pmopeis
Vo KepBioeispia roopnBeia

E6v ke &va o progels va
epbioss i nepouoia. |1

A Kevtpixos Opitns tou 20u EARnVIxoD Tuvebpiou oty EEunnpémon Meatdy eivar o Jeffrey Gitomer,
USA' s Costumer Loyalty Addict, columnist and Best Selling Author

Nedatioy, ws OUVBETIKO Kpiko e tov
ELAIPIKG OTPATNYIK OXEBIAONO,

¥ Epnfouticouv t yumon tous ue
onuavikés niinpogoples yia ty npa-
Kuk gappoyh 1ou Customer Loyalty
ounw eaipeia tous,

1 mbax@ovy w «ieibia eniuxiass,
@ote va Blaxeipiotoly Us neAateiakés
oxéagis e tp6no nou Ba tous obnyhoe!
o€ otaBepn Kal akpoxpovia avantugn,

1 Ixebiaoouv xaiva epapptoouy katdi-
infla npoypappata ENéyrou apookwons kal
Baipnons Menardy,

B Avans€ouv épieon epoppioapes texvi-
és, o onoles Ba oupBaAouy o yegi-
PO 10U XG0S ELGED Kavonompévcoy
xan Agooiwpévay MeAatay (Satistaction ~
Loyalty Gap),

1 Anpioupyncouv evBoucidbes opd-
es nlou €ival roies va napéyouy ekniin-

KuKa anotenéopiata,

] Anokticouy t Biopauxétnia kai t
Babid yva@on yia va unepoy us npoxAn-
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Ges nou avupetwnizouy of opyaviopol
otov tojiéa tns EEunnpémans Medatdy,

yia,  ouAfoyn Kai th Bidxuon eeidikeu-
LEuns Yians e tv npakii Epapoy
10US 0TV KABMEPIVOTNLG th Epyaias.

To 20 EARNViKG Suvédpio Kopugns oty

EEunnpétmon Moty otoxo0 éxer ty fia NEpIOoGIEpES NANPOGOpIES o~

fdpousiaon pias oflokAnpwpEwns npo-
tyyions oxetid pe th Anpioupyia Moty
Mefatcv otous kofnous kaBe etapelos. To
Tuvébpio avapoopitia Ba ouppaiie
oy avaBaBpion tou peAoy twy oteRexy
s EEunnpénans, ouvbéovtas t Snpioup-

peite va enokegreite ty niextpovikiy
oeliba W Customerservice g, va Enikol-
VVAGETE AEpVIKE i tov KUpio Tevo-
@y Metpsnoulo ot 210 8021145,
fiva anooteifete e-mail oo
conference@customerservice gt MR

e Aiva Adyia yia to EAAnVIKG Ivottouto EEunnpémang MeAatav

«EEunnpétnan eival to ouvaioBnpa Kai n euneipia etk h apvnTiKh nou
Snpioupyeital jEca ané KABE Enagh e tov neAGTY.

A 10 2004, 10 EAANVIKS IvotrToUto EEUnnpEtnans MeAatow napapével nioto
oty anootoi tou nou Bev elvar AN and ty avantugn kai Ty npo@Bnan ts
noi6ttas oty EEunnpEtan tou Meddn, Mofitn otnv EARGGE, 100 otov 1Biw-
K6, 600 KaI 0T0 BNCIO Toéa. AKATANGUOTa GUVEXIZE! va avaPaBpize! kai va
UNOGTNpIZE! 0 PON0 GOWY GUECA N EPUETT CUMHETEXOUY OtV Napoxn EEUNNpE-
wons tou Medrn. MapaAAnia, Guvexize va UTOGTPIZE TV ENIXEIPNATIKN Kai
akaBnjaik KoNGINTa, BVOVLas EJPAcN OF BEUATA NOU 6ROV OTO pollo Ty
enayyenuau@y oty EEunNpEtnan tou MeAdm xai npowBel éva EnixeIpNatiks
nAGIOI NOU EVBUVGLIVE! TS ATOpIKES BEEIGTTES TwY OTENEX®Y, avayvwpizovtas
Ka1 eniBpaPeuovias 600Us s EQapHOZOUY e Enituxia. O apIBYIGS WY PEAGY o
QUEGVETaI TaxUTata Kar GNEUBGVETaN OToV <EEUNNPETOUpiEVOn NEGT, noditn,
@vBpwno, e 016x0 T ouvexn Peftivon ts eEUNNpEaNS Tou.
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